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Message Training: Cannondale

When the professional cyclist you sponsor is about to
start competing again after a two-year suspension —
you need to get your message right.
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“I appreciated your flexibility to work within a framework that was extremely tight in terms
of timeline while still maintaining a premium level of quality in terms of work. You were
able to swiftly navigate a complex (and somewhat controversial) situation and prepare a
messaging protocol and strategy that was honest and impactful with digestible sound
bites for controlled interpretation.”
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